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Overview: In this essay, you will construct an analysis of a print advertisement—one that 
appears in a magazine, a newspaper, a billboard, online, etc.   
 
Specifics: Advertising, for better or worse, plays an integral role in not only what we buy, 
but also what we believe. So why is this? Because advertisers are very analytical of the 
message they’re trying to send out about their products and morals. They take into 
consideration every single part of an image—everything from the font, to the color, to the 
person (if there is one) in the ad—and that plays a crucial role in successful advertising. 
They determine the “how” and “why,” so to speak, of the advertisement.  
 
For example, why are Bud Light ads so entertaining? They are funny, generally. Why are 
the advertisers being funny rather than serious? Because they are trying to tap into a 
younger demographic, maybe. Maybe because they are trying to convey that humor 
equates to fun, which equates to enjoying a beer with your friends. Why do their television 
advertisements use people of multiple ethnicities? Maybe to convey that their brand of 
beer is appealing across racial boundaries.  
 
Analysis is essentially breaking down a larger object—in this case, a print advertisement—
into its smaller components to get a better understanding of the whole. It’s difficult to 
come up with an “incorrect” analysis, as long as you articulate it sufficiently and 
demonstrate that you’ve put ample thought behind what you’ve come up with. However, 
that’s not to say you can just make stuff up; you’ll have to put a substantial amount of 
thought into the advertisement to dissect what it is doing, and how it is doing it.  
 
For this paper, you will essentially break down all components of a print advertisement to 
determine what message it’s sending and how those smaller parts of the advertisement help 
to convey that. Remember that advertising is very analytical, so almost everything is fair 
game. You will engage your analytical and critical thinking abilities to convey a larger 
picture of the advertisement of your choosing. By that I mean, how do all of the “smaller” 
components of this advertisement function together as a whole? 
 
You will also provide a brief description of the advertisement—no more than one 
paragraph—incorporating the descriptive skills you used in your celebrity obituary essay.   

 
Requirements: 1,200 words double-spaced, Times New Roman font, page 
numbers, word count at the end, stapled together with your rough draft and peer 
review(s). Name, date, “Major Assignment #3” and “EN 1510” in the upper left-hand 
corner of the first page only. Gripping title and thesis statement. Include with 
your final drafts a printed copy of the advertisement you are analyzing for 
my perusal. If you don’t include a copy of the ad, I will mark you down a 
whole letter grade. No exceptions.  



 
More specifics: You may use print advertisements from magazines and 
newspapers. If you don’t have one of those at your disposal, or don’t find one 
you’re interested in analyzing, you probably should check out one of the following 
web sites for some great examples of such advertisements:  
 
 
http://adsoftheworld.com/taxonomy/media/print 
http://historymatters.gmu.edu/mse/ads/online.html 
http://library.duke.edu/digitalcollections/adaccess/ 
http://memory.loc.gov/ammem/wpaposters/wpahome.html 
http://historyproject.ucdavis.edu/marchand/ 
http://www.pmadarchive.com/ 
http://library.duke.edu/digitalcollections/eaa/ 
http://www.adholic.com 
http://www.adflip.com 
 
 
A thing to consider is that any advertisement you choose to analyze likely should be 
visually complex so you have more things to analyze. If it’s a simple, one-color ad 
with only two words in big bold font, there’s not that much there to analyze, 
generally. However, if you have a pretty complex image with some text, there are 
most likely plenty of things to consider when constructing your analysis.  
 
If you have any questions or need any help, please let me know either by 
raising questions in class or seeing me after class.  
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